73/%}7[% In-Situ Study of Mobile Phone Notifications

Martin Pielot, Karen Church, Rodrigo de Oliviera

Methodology

Notifications

most 25, = s )
03.5 notitications Emails

per day WOrkK nours, messages
lunch break, afrter work

Lhe usual berore beatime

messengers

email

Notifications were attended

Effect on Emotional State

emails soclal network messag
overwhelmed overwhelmed
Interruptea, stressed interrupted a lot ot

annoyed stressed annoyed notifications

messengers social networks

Perceptions of Response Time

Implications for Notification Services

Readucing Delivering at Communicating availability
not advisable right time for emails jolg

personal communication

Accepted to be presented at ACM MobileHCl '14
Sep 23 -26, 2014, Toronto, Canada



